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ABSTRACT
Social media has become an easy means for spreading fake news, negative content and black campaigns. The
purpose of this study is to examine national insight and political attitudes of rural youth towards negative
campaigns in general elections and regional head elections. The method used is in-depth interviews through
structured focus group discussions (FGD) with students and the younger generation in rural South Lampung.
The results showed that they realized the importance of Pancasila as a unifying tool for the nation. The rural
youth have national insight and political attitudes against the strategy and spread of negative campaigns with
primordial sentiments (ethnicity, religion, race, and intergroup). This finding is very important for maintaining
harmony in Lampung and can be a model for other regions in Indonesia.

Keywords: National insight, political attitudes, social media, negative campaigns

ABSTRAK
Media sosial menjadi sarana mudah untuk penyebaran berita bohong, konten negatif dan kampanye
hitam. Tujuan penelitian ini untuk mengkaji wawasan kebangsaan dan sikap politik generasi muda
perdesaan terhadap kampanye negative dalam pemiliham umum dan pemilihan kepala daerah.
Metode yang digunakan adalah wawancara mendalam melalui diskusi kelompok terfokus (FGD)
terstruktur dengan mahasiswa dan generasi muda di perdesaan Lampung Selatan. Hasil penelitian
menunjukkan bahwa mereka menyadari pentingnya Pancasila sebagai alat pemersatu Bangsa.
Generasi muda perdesaan memiliki wawasan kebangsaan dan sikap politik menolak terhadap strategi
dan penyebaran kampanye negative yang bernuansa sentimen primordial (suku, agama, ras, dan
antargolongan). Temuan ini sangat penting untuk menjaga kerukunan di Lampung dan dapat menjadi
model bagi daerah lain di Indonesia.

Kata Kunci: Wawasan kebangsaan, sikap politik, media sosial, kampanye negatif

INTRODUCTION

The challenge of elections in the era of information and communication technology
(ICT) is the development of hoaxes and black campaigns (Djuyandi et al., 2018);
(Purnawati & Fajar, 2019); (Nisa et al., 2020); (Turistiati, 2016). Meanwhile, today’s youth
are the millennial generation who are tied to social media (Arisandy et al., 2019); (Juditha
& Darmawan, 2018); (Rais et al., 2018); (Achmad et al., 2020). Furthermore, young people
are the most active part of society, the future of the country is in their hands. Therefore,
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youth studies are relevant and relevant as research material. National insight (Barida,
2017); (Muladi, 2019); (Tachyudin et al., 2020); (Widisuseno & Sudarsih, 2019) and youth
political attitudes occupy a special place in youth studies.

Regarding media use among youth, a study of 100 youth Facebook users in Nigeria to
see the relationship between political attitudes and political participation. The results
showed a significant relationship between the use of Facebook and political participation
(Dagona et al., 2013). However, another empirical study conducted on 768 students in
Moscow using four indicators, namely value, emotional, cognitive, and strategic, showed
that students in Moscow were young citizens who had low political interest and were
less active in politics(Litvinova et al., 2020). This shows that there are differences in political
attitudes between youth in developing and developed countries.

However, national insight cannot grow by itself, but learning needs to be processed
early. Awareness of the need for unity and integrity resulted from knowledge of the
reality of a heterogeneous nation, which gave birth to a sense of love for the homeland.
The implementation of national insight into the dynamics of Indonesia’s political history
in education is implemented by internalizing community values such as respect for
differences, cooperation, love for the homeland, tolerance, freedom of responsibility, and
solidarity (Setiawan et al., 2020). Furthermore, ethnically polarized developing countries
usually have high levels of intra-ethnic social capital but low levels of inter-ethnic social
capital that can trigger conflict. Violent conflict can be avoided by strengthening inter-
ethnic social capital (Miedema, 2010).

Moreover, Indonesia, as a country with a large young generation (Novrizaldi, 2021);
(Dewi et al., 2021), we assume that there is no difference in national insight between
urban and rural areas. Since many information technology devices such as television and
cell phones have been accessed anywhere, information can reach all corners of the region
in Indonesia. In addition, the rapid development of information technology (Espino-Díaz
et al., 2020); (Rahiem, 2020); (Tropea & De Rango, 2020). allows the rural youth to access
various information and knowledge easily. This fact is exploited by political parties,
candidates (executive and legislative), and successful teams in winning general election
campaigns (elections) and regional head elections. Candidates in elections convey their
campaigns through advertisements in print mass media, electronic mass media, social
media, or online media. This social media campaign is regulated in General Election
Commission (KPU) Regulation Number 13 of 2020, which stipulates that political parties
or coalitions of political parties, candidate pairs, campaign teams, and other parties
prioritize the campaign method of limited meetings and face-to-face meetings and dialogue
through social media (including online media).
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The importance of this regulation is linked to the 2018 simultaneous regional elections
in 171 regions covering 17 provinces, 39 cities, and 115 districts. In 2019 there will be
simultaneous general elections that elect DPR, DPD, DPRD, and elect the president and
vice president directly. Meanwhile, the Regional Head Election (Pilkada) 2020 ((Marisa et
al., 2020); (Gelgel et al., 2020); (Wasisto & Prayudi, 2020) will be held in 270 regions
consisting of 9 provinces, 224 regencies, and 37 cities (Ristyawati, 2020). Meanwhile,
eight are held in Lampung Province, namely in Bandar Lampung City, Metro City, South
Lampung Regency, Central Lampung Regency, East Lampung Regency, Way Kanan
Regency, Pesawaran Regency, and Pesisir Barat Regency. This five-year democracy event
was originally scheduled to be held in September 2020 but was later postponed to
December 9, 2020, due to the Covid-19 Pandemic (International Institute for Democracy
and Electoral, 2020); (Rapeli & Saikkonen, 2020).

These three political events challenge the future of national and local democracy in
provinces, districts, and cities. The politicization of religion, ethnicity and primordial
sentiments can threaten the consolidation of democracy (Pamungkas & Arifin, 2019).
However, in implementing campaigns using social media, hoaxes and black campaigns
are unavoidable with ethnic, religious, racial, and intergroup nuances (Juditha, 2019).
This is contrary to the campaign rules from the KPU. In this case, Juditha (2019) said that
social media is an easy means to spread fake news, negative content, and black campaigns.
Therefore, there need to be regulations, but the KPU has not regulated the dissemination
of campaign content, which people outside the campaign team can do due to the rise of
negative campaigns, black campaigns, hoaxes, and hate speech with nuances of primordial
sentiments can lead to socio-political vulnerability, intolerance, discrimination, and the
potential to divide society (Ekawati et al., 2019).

In a pluralistic society (Pamungkas & Arifin, 2019), the number of hoaxes and negative
campaigns with primordial nuances is very dangerous for the Lampung people, especially
young people who are easily provoked. Many cases of conflict involving rural youth in
Lampung Province stem from primordial issues such as ethnicity, religion, and between
groups. Thus, nationality and political attitudes play a very important role in responding
to the spread of hoaxes (fake news), black campaigns, negative campaigns, and hate
speech (intolerance) on social media. For this reason, it is important to examine how the
political insight of the young generation in rural areas regarding ideology, solidarity, and
election campaigns. This research is very important because it can increase knowledge
related to handling conflicts in multi-ethnic Indonesia. In addition, the government also
needs to pay attention to content related to ethnicity, race, religion on social media not to
ignite conflict.
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RESEARCH METHOD

This study uses a quantitative method with a descriptive approach. A descriptive
study in which the researcher tested the relationship between variables only once during
the study. This research is based on empirical experience that collects data in numbers
that can be calculated and in numeric form. The constructionist critical paradigm approach
is expected to provide empowerment and awareness, both for the community and rural
youth, about their rights and obligations in the political communication process.

This study uses primary data and secondary data. Primary data was obtained through
a questionnaire from 47 people consisting of 20 women and 27 men. While the sample
criteria are teenagers, students aged between 15 to 19 years, with a high school education
level, and domiciled in Natar District, South Lampung Regency. In-depth interviews also
carried out data collection to seek information related to the transformation of national
values that could be obtained. While secondary data is obtained through documentation
studies, particularly related literature searches in articles, books, and document data on
election results.

Data from interviews and questionnaires were grouped, tabulated, and analyzed for
further conclusions to be drawn after cross-checking the data. Data analysis uses a Likert
Scale which, according to Sugiyono (2020), is used to measure attitudes, opinions, and
perceptions of a person or group of people about social phenomena. Each answer is
given a score, so the respondent must describe or support the statement (Sugiyono, 2020).

In this study, the national insight is detailed in indicators of knowledge about (1)
Pancasila as the ideology of the nation; (2) Insights into the spread of hate speech with
primordial sentiments and intolerance on social media; (3) Insights into the spread of
state anti-ideology campaigns on social media; (4) Insights into the spread of campaigns
against the prevailing political system. National insight is also detailed in indicators of
knowledge about the diversity and plurality of the population of Indonesia and Lampung,
as well as tolerance and social solidarity.

RESULTS AND DISCUSSION
National Insight

In general, the knowledge of the rural young generation about national and state
insights tends to be good. Their political insight towards Pancasila as the state ideology is
shown through negative attitudes towards the spread of hate speech with nuances of
ethnic, religious, racial, and intergroup sentiments; and intolerance. The majority of
respondents disagreed (74.47%), disagreed (6.38%), and strongly disagreed (2.13%) (See
table 1). This national political insight is also supported by the respondents’ disapproval
of the spread of the anti-ideology campaign of the state (Pancasila) on social media, namely
disagreeing (68.01%), disagreeing (10.64%), and strongly disagreeing (6.38%).
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According to (Muladi, 2019) the national perspective is the perspective of the
Indonesian nation regarding itself and its environment, prioritizing regional unity and
unity in the implementation of social, national, and state life. Meanwhile, according to
(Tim Pokja Lemdiklat Polri, 2018), the national perspective includes: developing an attitude
of pluralism and human rights for Indonesian unity; Indonesia’s participation in foreign
policy; and carrying out political commitments to government institutions and political
parties.

Table 1. National Insight on State Ideology and Primordialism

The national insight (Table 1) is in line with the respondent’s attitude towards the
spread of the campaign against the prevailing political system (anti-Republic of Indonesia)
on social media, namely disagreeing (74.47%), disagreeing (6.38%), and strongly
disagreeing. Agree (4.26%). The statement supports even this political attitude perspective
that Pancasila is a unifying tool for the Indonesian nation as the state ideology. The
majority of respondents strongly agreed (85.11%) and agreed (14.89%), and not a single
respondent expressed disagreement (See table 1). Thus Pancasila, as the ideology of the
nation and state, has strong legitimacy among the rural youth generation. Ideology is a
set of attitudes, beliefs, and values related to human nature and society that drive their
behavior in political, economic, and social affairs (Plano et al., 1989). This fact is also
supported by findings that explain a correlation between the understanding of nationality
and the attitude or character of youth (Kusmayadi, 2017).
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Social Solidarity

Social solidarity is an emotional and moral feeling formed in relationships between
individuals or groups based on mutual trust, common goals and ideals, solidarity, and a
sense of acceptance (Riadi, 2018). Solidarity is a characteristic of feeling solidarity, one
feeling the same fate, and a feeling of loyalty from friends among fellow members of
society, which is very necessary for the life of society, nation, and the state as citizens of
a nation-state.

Table 2. National Insight on Social Solidarity

The national political insight of the rural young generation towards social solidarity is
shown through a positive attitude towards the diversity (plurality) of the Indonesian
nation and the people of Lampung. The majority strongly agree (74.47%) and agree
(19.15%) that the Indonesian population is a diverse society in social, cultural, religious,
ethnic, customs, and language fields. At the same time, the rest did not answer (6.38%)
(See table 2).
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The statement also supports this national political insight that the people of Lampung
are a diverse society in the social, cultural, religious, ethnic, customary, and linguistic
fields. Most respondents stated that they strongly agree (27.66%) and agree (70.21%). At
the same time, the rest did not answer (6.38%) (See table 2).

This national political perspective is also supported by the statement that they feel
comfortable neighbors with members of other religions. The majority of respondents strongly
agreed (6.38%) and agreed (51.06%). Thus, most of them realize that the people of Indonesia
and Lampung are diverse communities in the social, cultural, religious, ethnic, customary,
and linguistic fields (See table 2). This national political insight is also supported by the
statement that they feel comfortable neighbors with people of different ethnic groups.
The majority of respondents strongly agreed (6.38%) and agreed (65.97%) to be neighbors
with different ethnicities. At the same time, others disagree (31.91%) (See table 2).

Political Attitudes Toward Black and Negative Campaigns

Political attitudes are a reaction to a feeling of individual psychological tendencies in
the form of support/agree or reject/disagree, which becomes collective behavior in a
political system. In other words, political attitudes are the perception of a person or group
to respond to political problems around them by supporting (pro) or rejecting (contra).
Attitudes shape the way a person or group feels and responds to political symptoms.

Attitude links various inherent beliefs and encourages a person to respond to an object
or situation in a certain way. Political attitudes depend on political issues, leaders, ideas,
institutions, or events (Plano et al., 1989). Attitudes may not manifest in real political
actions, but attitudes tend to change over time, change circumstances, and are influenced
by various motives (Hatemi & Verhulst, 2015).

Meanwhile, the campaign is political communication to make the names of candidates
and political parties better known by their constituents. Campaign relates to how a
candidate packs the content of his campaign message so that it is interpreted as an
achievement by the audience to make an image. The campaign’s content is generally
about the work program, vision, and mission of the candidate or political party. Campaign
media in lectures, propaganda, advertisements in mass media, social media, leaflets,
brochures, and flyers. However, in practice, there is often a form of communication that
emphasizes the weakness of the opponent is arguing, behaving, personality, and his ability
to rule (Lilleker, 2006), which is later known as negative campaigning or campaigns that
attack other candidates or political parties who are opponents in a contest whose contents
are lies without facts, this is what is then called the black campaign (Doly, 2020).
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Social media is the most often used to spread negative campaigns. Social media is the
most widely used negative campaign tool in terms of its massive reach and use by all
levels of society (Irawan, 2019). The rural young generation gets information about general
election campaign and regional head elections, including social media. According to
respondents, social media is most often used to spread hate speech with nuances of ethnic,
religious, racial, and intergroup sentiments; and intolerance is Facebook (FB) 76.59%.
The rests are Twitter and Instagram. Meanwhile, the social media that most frequently
spread campaigns against the prevailing political system was Facebook (76.59%).

In this study, political attitudes towards black and negative campaigns by candidates
(executive and legislative) and political parties, in general elections or regional head
elections, are detailed in the assessment indicators of younger generation of (1) campaign
strategies of political parties or candidates using primordial issues and ethnic, racial,
religious, ethnic sentiments; (2) the strategy of political parties or candidates using negative
campaigns that spread personal or group disgrace, tarnish and horror; and (3) the strategy
of political parties or candidates using “black” campaigns that spread lies and slander.

The political attitude of the majority of respondents stated that they strongly disagreed
(27.66%) and disagreed (48.94%). Meanwhile, the rest agreed (21.28%) and did not answer
(2.28%). This political attitude is also supported by the statement of the majority of
respondents who strongly disagree (57.46%) and disagree (38.29%) with the political
party/candidate strategy that uses negative campaigns (spreading disgrace and personal
ugliness). At the same time, the rest agreed (4.26%) (See table 3).

This national political attitude insight was also supported by the statement of the
majority of respondents who strongly disagreed (74.47%) and disagreed (23.40%) on the
strategy of political parties/candidates using “black” campaigns (spreading lies and
slander). In contrast, the rest agreed (2.13%). Thus, the national political insight of the
rural youth generation is in a good category.
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Table 3. Political Attitudes toward Black and Negative Campaigns

The phenomenon of national insight and the political attitude of the rural youth
generation above shows a positive perception of the prevailing political system in
Indonesia. They support the state ideology, with tolerance and solidarity towards the
diversity of fellow citizens and local citizens, without being based on primordial negative
sentiments. On the contrary, they show negative attitudes by rejecting the black and
negative campaign campaigns by political parties and candidates in the general and
regional head elections.

Elections and regional head elections involve citizens in the political process, knowledge
of their influence on public attitudes towards government, and the role of individuals,
which have important implications for the democratic government system. This form of
individual and collective participation has an equally strong socializing effect, while the
relationship between participation and attitudes is reciprocal (Quintelier & Hooghe, 2012).
Political attitudes are feelings that can influence individual and group political actions
and can impact the political process.

The rise of negative campaigns and black campaigns cannot be avoided in general
elections in Indonesia. It cannot be denied that the black campaign has a very, very bad
impact on the political education of the community, especially the younger generation.



193National Insights and Youth Political Attitudes in Rural Lampung
Against Negative Campaign

P-ISSN 2579-4396, E-ISSN 2579-440X

The phenomenon that occurs is the use of ethnicity, religion, race, and intergroup issues
in politics. The issue of religion is familiar in every general election and regional head
election. It raises several perspectives and the assumption that all of these are a form of
politicizing religion or the embodiment of religious values in politics.

There must always be differences of opinion in a pluralistic society such as in Lampung.
The differences and diversity that exist in Lampung can lead to conflict and division if
not addressed wisely. On the other hand, plurality and solidarity can become the glue in
society if they are managed properly without uniformity. Therefore, it is hoped that the
public and the younger generation will always respond carefully and intelligently to all
the news they get, whether negative campaign campaigns or black campaigns. Thus,
every implementation of electoral democracy in the regions can be realized honestly,
fairly, directly, publicly, freely, secretly, and with integrity. All parties involved should be
able to maintain harmony in the life of the nation and state. Society, government, political
parties, candidates, election organizers, and the younger generation must be clever at
digesting the information obtained. It is hoped that it will not be easily provoked for the
sake of national integration.

The spread of fake news or hoaxes is thought to be a new model to become a new
campaign model for the formation of political opponents in general elections and regional
head elections (Wahyu, 2021). Social media plays a significant role in the 2020 regional
elections because of the Covid-19 pandemic situation. Advertising and social media content
can be directed to specific areas to influence voter attitudes and behavior.

However, the people of Lampung have local wisdom that can ward off various
provocations against negative campaigns and black campaigns. The people of Lampung
have the motto “Sai (Sang) Bumi Ruwa Jurai,” which is the basis for local wisdom in the
life of society, nation, and state. The phrase Sai Bumi Ruwa Jurai is also used as the slogan
of Lampung Province, which in Indonesian means “one earth, two kinds”(Nastiti, 2018).
In general, local wisdom can be understood as local ideas that are wise, full of wisdom, of
good value, which are embedded and followed by members of the community.

The slogan Sai Bumi Ruwa Jurai is interpreted as a spirit of unity and mutual respect in
the Lampung tribal community, both from Saibatin and Pepadun, advancing Lampung
Province as the home of the Lampung people. The phrase ruwa jurai also refers to the
kinship relationship between the indigenous people of Lampung and the immigrants
who live in Lampung Province. The immigrants come from Javanese, Sundanese, Balinese,
South Sumatra, Batak, Minang, Chinese, and Bugis ethnic groups(Pahrudin & Hidayat,
2010). In this case, this kinship becomes a spirit of unity between the natives and
immigrants to build Lampung Province. This local wisdom, among other things, affects
the national insight and political attitudes of the Lampung rural generation towards
negative campaigns and social solidarity.
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This local wisdom of Lampung is in line with the multiculturalism of Indonesia, which
is based on the concept of “Bhineka Tunggal Ika.” On the one hand, Indonesia recognizes
the “pluralist model” by recognizing the rights of various ethnic-cultural groups to maintain
their respective identities. On the other hand, Indonesia also anticipates the “cosmopolitan
model” by encouraging individuals from various identity groups to interact and participate
in the public space by upholding beliefs, values, symbols, and citizenship consensus (Latif,
2021).

CONCLUSION

Lampung is an area rich in cultural, ethnic, racial, linguistic, religious and regional
diversity. Therefore, Lampung, like Indonesia, does not only need formal rules but also
needs social capital, namely national insight in realizing unity and integrity. The findings
of this study indicate that the younger generation in South Lampung has a high level of
national insight. This will have implications for harmonization between groups that can
create stability and social integration in Lampung. Furthermore, the existence of high
social capital of inter-group harmony will have implications for the elite to be more
moderate in politics, so that black campaigns and hoaxes can be anticipated when the
election takes place.

The findings of this study are also in line with the Lampung people's “Sang Bumi
Ruwa Jurai” which is the basis for local wisdom in the life of society, nation and state. The
slogan “Sang Bumi Ruwa Jurai” is interpreted as a spirit of unity and mutual respect in the
Lampung tribal community, both Saibatin and Pepadun, in advancing Lampung Province
as a common home for the Lampung people. The phrase ruwa jurai also refers to the
kinship relationship between the indigenous people of Lampung and other residents who
come and settle in Lampung Province.
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