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No JOURNAL CATEGO
RY

EDITION AUTHOR TITLE AFFILIATION

1.

Journal
Communication
NYIMAK
https://jurnal.umt.ac.i
d/index.php/nyimak

Contact Person:
+62 813-8485-5223
(Basit)

Sinta 2 Maret
2025

1) Ahsan Taqwim
Aminuddin,
Tryan Nugraha

2) Siti Zulzilah,
Muhammad
Iqbal Abrar
Sagitra, Reni
Fitriani, Herlinda

1. Fulfillment Of Local Content In The Era Of
Democratization AndDigitalization: A
Political Economy Study Of Network
Broadcasting Institutions In West Java

2. Mapping Actor Dynamics And Public
Sentiments In School Zoning Policies: A
Discourse Network Analysis Of Media
Coverage Detik.Com

1. Universitas Pakuan
2. Universitas Gunadharma

2.

CHANNEL: Jurnal
Komunikasi
https://journal.uad.ac.i
d/index.php/CHANNEL

Contact Person:
+62 878-2163-6188
(Fitri)

Sinta 3

1. Fachry Aulia
Rachman,
Vinisa Nurul
Aisyah

2. Rizky Wulan
Ramadhani,
Daffa Zaki
Perdana, Desna
Aryana Pratiwi,
Bagus Dwi
Bramantyo,
Sabrina Utami

1. PersuasiveDisasterMITIGATION
Messages in Digital Media and
Conventional

2. #TimPakeTangan: Leveraging
Electronic Word of Mouth (E-WOM)
For The Marketing Strategy Of
Payakumbuah

1. UMS
2. Universitas Gunadharma
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3.

Jurnal ANALOGI
https://ejournal.umkla
.ac.id/index.php/analo
gi/

Contact Person:
+62 812-2886-6680
(Noor Afy)

non Sinta Januari
2025

1. Dwi Ayu Azzahra
Kiswanto, Velda
Ardia Murdiana

2. Nurul Fajria
Dakila, Ken
Amasita
Saadjad, Suanti
Tunggala

3. Eko Budi
Pratama, Velda
Ardia Murdiana

1. BrandCommunication Serona Coffee
Bintaro in Building Brand Awareness

2. Media Promotion of Paisu Pok Lake Tourist
Attraction at The Tourism Office of The
Banggai Islands District

3. The Meaning of Watsons Indonesia
Advertising Message Version
#Gogreenwithwatsons'newsustainablepack
aging On Youtube (Roland Barthes
Semiotics Analysis)

1. UMJ
2. UM Luwuk
3. UMJ

4.

JurnalKOMUNITI
https://journals.ums.a
c.id/index.php/komuni
ti

Contact Person:
+62 815-6721-686
(Dian Purworini)

Sinta 3 Maret
2025

Nuke Farida,
Paujiatul Arifah,
Bebby Celia Adristi,
Ocvita Ardhiani

Contribution Of Social Media Influencer
Credibility And Content Marketing Of The
Instagram Account @Dr.Yessicatania Towards
Purchase Intention

Universitas Gunadharma

5.

JurnalKANAL
https://kanal.umsida.a
c.id/index.php/kanal

Contact Person:
+62 812-1714-0339
(Ainur)

Sinta 4 Maret
2025

1. Yulianto, Harry
Fajar Maulana,
Muh.
Hidayatullah

2. Sopian, Daniel
Handoko

3. Luthfi Rais
Fadhillah,
Andys Tiara,
Gilang Kumari
Putra

1. Family Communication Patterns To Build
Good Character Towards Children In Lontoi
Village, Siompu District, South Buton
Regency

2. Critical Discourse Analysis Of News
Regarding The Fufufafa Account

3. Analysis Of Audience Reception On The
Content Of Anieswedan Low Context
Communication Messages On The 3rd Debate
Presidential Candidates 2024

1. UM Buton
2. UMJ
3. UHAMKA
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6.

Jurnal
PERSPEKTIF
KOMUNIKASI
https://jurnal.umj.ac.id
/index.php/perspektif

Contact Person:
+62853-1387-7502
(Winda)

Sinta 4 Juni 2025

1. Sofia Hasna, Tria
Patrianti, Putri
Vania Iftatunnisa

2. Leo Susanto
3. Luthfi Rais

Fadhillah,
Andys Tiara,
Gilang Kumari
Putra

4. Winda Sukra,
Andys Tiara,
Titin Setiawan

5. Agus Triyono

1. Revealing Green Campaign Concept on Public
Relations Perspective: A Systematic Literature
Review

2. Emotional Labour in The Work of Digital
Public Relations Officers of the Directorate
General of Immigration Republic of Indonesia

3. Analysis of Audience Reception of the Context
of Anies Baswedan Low Context
CommunicarionMessages on te 3rd Presidential
Canditates 2024

1. UMJ
2. Edinburgh University
3. UHAMKA
4. UHAMKA
5. UMS
6. UAD
7. Universitas Mercubuana

6. Khusnul
Khotimah, Nunik
Hariyanti

7. Dwi Firmansyah,
Alifiah Ghaniyyu
Widyaningrum,
Donny
Kurniawan,
Oktaviana
Purnamasari

4. Construction of Women Profesisonalism in
Anji's Music Video 'Orang yang Berbeda'

5. Mediation Of Islamic Thought Through Social
Media Instagram On@Rumayshocom Account

6. Modernization of Balinese Culture: A Critical
Discourse Analysis of Teun A Van Dijk
Youtube Kisarasa

7. Television Media's Role in Agenda Setting to
Educate Young Voters for the 2024 Indonesian
General Elections
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7.

Jurnal
BINCANG
KOMUNIKAS
I
https://jurnal.umj.ac.id
/index.php/JBK

Contact Person:
+62 812-8578-0065
(Mulkan)

non Sinta Februari
2025

1. Dzaky Furqon
Kurnia,
Oktaviana
Purnamasari,
Nani Nurani
Muksin

2. Erlis Jaya, Harry
Fajar Maulana,
Wa Nur Fida

3. Muhammad
Eksa Ajikusuma,
Aminah
Swarnawati

4. Maria Ulfa
5. Tri Mutiara

Rahman, Suanti
Tunggala, Ken
Amasita Saadjad

6. Moh. Rafli
Alfarizi, Suanti
Tunggala, Ken
Amasita Saadjad

7. DienNurmarina
Malik.

1. Uniting diversity through intercultural
communication in the inter-provincial
youth exchange program

2. Framing analisis political reporting
butonpos.fajar.co.id

3. Makna pesan iklan Bank BC versi
Don't Know? Kasoh No! di Youtube
(Analisis Semiotika)

4. CorporateMedia Relations through Citizen
Journalism Workshop by PT Panca Amara
Utama in Banggai

5. MARKETINGCOMMUNICATION
THROUGH
INSTAGRAM (Case Study on
@queen_sc.storeAccount) INBANGGAI
DISTRICT

6. Marketing Communication Through
Instagram In Product Marketing At
Rayyah.Co Shop In Banggai District

7. Strategies To Increase Brand Loyalty In
Muhammadiyah Unicersity: Maintaining
Trust And Loyalty Of Students At The

1. UMJ
2. UM Buton
3. UMJ
4. UM Luwuk
5. UM Luwuk
6. UM Luwuk
7. UMJ
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Sholehudin,
Fernanda

Faculty If Education, Muhammadiyah
University Of Jakarta

8.

Jurnal
KOMUNIKA-
UHAMKA
https://journal.uhamk
a.ac.id/index.php/kom
unika

Contact Person:
+62 813-1646-3010
(Bayujati)

Sinta 4 Juli 2025

1. Muhammad
Nasimul haq

2. Zahrotul
Munawaroh

1. The Implementation of AISAS strategy on
Instagram carousel to increase
engagement at Muhammadiyah Museum

2. Networking And Negotiation Skills In
Digital Broadcasting: How Indonesian
Teenagers Navigate TheGlobal Online
Participatory Culture

1. UAD
2. UPNV Jatim

The following is a list of journals based on the results of the review and the decisions of the 2024 IBC journal partners , articles not listed are
included in the e-proceedings category. Authors may withdraw articles if they are not willing to publish them in e-proceeding by contacting
the committee.

For selected articles, immediately contact the contact person for the intended journal and send the article to that journal. Funding for articles in the
intended journal is the author's responsibility.


